SPONSORSHIP
PROSPECTUS 2022

ROCKHAMPTON RIVER FESTIVAL

7-9 OCTOBER 2022
The Riverside will again come to life with the return of Rockhampton River
Festival on 7-9 October 2022.
This signature Rockhampton event now in its 7th year, is excited to deliver a new
and exciting program of enterainment, art and cultural experiences. This years
festival will round out an exciting year of events for the region with forecast
crowds in excess of 60,000.

LOCATION

Rockhampton CBD, East Street and
Riverside

The event will spread along Quay Street and
down onto the waterfront plaza between
William and Archer Street, then meander
through Quay Lane and East Street.
The Art Link from Rockhampton Museum of
Art into East Street will become a significant
drawcard bringing the two spaces together.

KEY ELEMENTS
• Free entry and activities
• Art trails for all ages
• Interactive art activities
• Street performances
• Delicious food & pop-up bars
• Zones for young and old

DATES

• Music and entertainment

Friday 7 To Sunday 9 October 2022

• Market stalls

TIMES*

• Ticketed events

Friday
Saturday
Sunday

6pm – 10pm
10am – 10pm
10am – 7pm

*Draft program hours.
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• Accessible & inclusive activities
• Community run spaces
• East Street Activations

2022 SPONSORSHIP PROSPECTUS

OUR GOAL
A community celebration that focuses on the river
and the central role it plays in our community.
The festival has six major concepts:
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Deliver Central
Queensland’s signature
event that celebrates the
Rockhampton Region –
respecting our past while
looking brightly to
the future.

Build the social
and cultural life of
Rockhampton and create
an event that supports
our community identity
and sense of place.

Drive local and out
of region visitation
by programming
drawcard performers
and significant art
installations never before
seen in the region.
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Develop a high level
program of performing
and visual arts, engaging
the community and
cementing the Region’s
position as the events
capital of CQ.

Support Council’s waste
reduction initiatives and
promote sustainability
throughout the
programming.

Ensure a significant
economic impact for our
region and in particular
build the capacity of the
CBD businesses.

VISION
Our vision is to create an iconic
regional Queensland event that celebrates
the river and the cultures of the region
through music, art, cuisine, entertainment
and unique experiences.
The Rockhampton River Festival is brought to you by Rockhampton Regional Council and presented by
Advance Rockhampton with the support of various contractors and sponsors.
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OUR TARGET
AUDIENCES
Rockhampton River Festival will focus on targeting three main audiences
with an aim to see an average of 20,000 people through the event per
day. As the festival grows and gains recognition, future event marketing
will target other market segments, with the aim to increase attendance
numbers by 10% each year.

AUDIENCE 1

PROFESSIONALS
Aged 18 – 35
Place importances on livability
and city pride
Interests are in food, art, culture
and unique events
High disposable income
Seekers of experiences found
only in large cities
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AUDIENCE 2

FAMILIES

Want their children to be amazed
and inspired while enjoying
themselves
Interested in unique events that
are cost effective
Want to be proud of their region
and will invite family and friends
to visit

AUDIENCE 3

STATUS SEEKERS

Between the age of
40 – 59
Interests in food, art, culture and
entertainment
High disposable income
Interests in status and boutique
events
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2021 SNAPSHOT
The 2021 Bravus Rockhampton River Festival
attracted 50,128 attendances over the whole
event.

When assessing ‘community pride’, the
Bravus Rockhampton River Festival rates
high to very high on all indicators.

The Bravus Rockhampton River Festival
generated direct and incremental expenditure
of $973,094 attributable to the Rockhampton
economy and $7,617 attributable to the
Queensland economy.

The highest level of agreement was
recorded for the statements ‘Rockhampton
River Festival adds to the appeal of
Rockhampton’ (94%) and ‘Rockhampton
is a great location for Rockhamption River
Festival’ (94%).

The Bravus Rockhampton River Festival was
responsible for generating 3,377 visitor nights
in Rockhampton.

Note: The 2021 event attendance was
affected by COVID restrictions.

In total, $875,389 was spent by overnight
visitors who stayed more than 40km from their
normal place of residence.

Evaluation Method
Rockhampton Regional Council engaged an independent consultant, IER Pty Ltd Focused Event Thinking, specialising
in research, economic and social impacts and performance measurement in the entertainment industry to prepare an
economic impact analysis on the 2021 Bravus Rockhampton River Festival. Data was primarily collected through faceto-face surveys; online surveys and online ticket sales.
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ATTENDANCES

50,128

Individuals visited

over 3 DAYS
FACEBOOK

WEBSITE

PAGE POSTS EACH
1,109,831

PAGEVIEWS
37,032

PAGE ENGAGEMENT
62,700

UNIQUE USERS
12,450

PAGE LIKES
10,660

TURN OUT

EVENT RATING

MARKET STALLS
62
FOOD STALLS
34

TARGETS

RESULTS

•

Attract an average of 20,000 people
per day

•

The festival saw a reduction in attendance
due to COVID fears which was expected.

•

Increase attendance by 10% on previous
years

•

•

Raise visitation from outside the region to
see 20% from regional locations (four hour
drive) and 30% from outside local
and regional

In 2021, over 22% of visitors were from
outside Rockhampton with 21.5% from
intrastate and 0.5% interstate.

*Based off 2021 event data
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VISITOR
INSIGHTS
VISITOR ORIGINS

TOTAL 34,786

VISITOR NIGHTS
Local 27,133
Intrastate 7,527
Interstate 126

TOTAL 3,377

IN ROCKHAMPTON

TOTAL 2,991

$973,094
Direct and incremental
expenditure for Rockhampton

$875,389
Total overnight visitor
expenditure for Rockhampton
Evaluation Method
Rockhampton Regional Council engaged an independent consultant, IER Pty Ltd
Focused Event Thinking, specialising in research, economic and social impacts and
performance measurement in the entertainment industry to prepare an economic
impact analysis on the Rockhampton River Festival. Data was primarily collected
through face-to-face surveys; online surveys and online ticket sales.
It is paramount to commission this data to act as a benchmark for future events
and to understand the economic impact large regional events have on the local
economy.

*Based off 2021 event data
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WHY
PARTNER
WITH US
Our goal is to be a great partner. We will work with you to
develop a tailor made package that suits your business brand goals
within the community. By working together, we can bring to fruition
a great event that adds value to our community.
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SEIZE THESE
OPPORTUNITIES

Showcase and build awareness
of your brand, product or service

Build new
relationships
and broaden
networks

Generate
media
exposure

Achieve goals
and KPIs
set by your
business

Showcase your
support of local
community and
regional events

Align your
brand with a
reputable, well
known event

Connect with
the community
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WHAT’S
ON OFFER?
Here are just some of this years opportunities.

ART INSTALLATION

PRECINCT SPONSOR

COMMUNITY ENGAGEMENT

Gaia is a touring artwork by
UK artist Luke Jerram and it
stands a massive 7m in diameter
featuring detailed NASA imagery
of the Earth’s surface. Gaia will
be suspended in the air as part
of the Art Link; this substantial
art piece will be the must have
photo experience of the festival.

Gathering through music is
so important for the soul, for
community spirit and connection.
Overlooking the stunning Fitzroy
River (Tunuba) our main stage
will be the meeting place for the
festival.

Stroll through a forest of
musicians in this immersive, live
orchestra show. Attendees will
experience the music up-close,
from right next to the players.
Song to the Earth is an adventure
in sound that speaks to our
ecological challenges today.

ART INSTALLATION

TICKETED EVENT

COMMUNITY ENGAGEMENT

A spectacularly vibrant giant
inflatable installation will
descend on Quay Street during
the festival. This free outdoor
installation gives viewers the
opportunity to participate in
an immersive experience like
no other with creatures that
normally live underwater.

A ticketed event in Customs
House ‘Neon Jungle’ will be an
audio visual experience never
before seen in Rockhampton. The
purpose is to promote a healthy
escape from day-to-day life and
give attendees the time, space,
and opportunity to express
themselves.

A wide range of art installations
and workshops are available to
sponsor and can be discussed
further in person. These range
in price from $2,500 - $10,000
depending on the package.

GAIA (THE EARTH)

UNDERWATER GARDEN

MAIN STAGE & QUAY ST

NEON JUNGLE

SONG TO THE EARTH

INSTALLATIONS &
WORKSHOPS
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Mandatory reference to
relevant sponsorship
Media Release announcement
(exclusive)

Media Release announcement
(not exclusive)

Logo inclusion on Website
Social Media / Facebook posts
Television Advertising

*

*

*

*

*

*

*

*

*

*

Radio Advertising
Print Advertising
Mobile Event App
Logo in official program
Official Event Signage (generic)
Official Event Signage
(relevant to sponsorship)

Option to provide Sponsors
Signage (to be negotiated)

*

Complimentary trade site^
Digital Sigange at event static ad (sponsor to supply)
Tickets

(dependant on final programming)

Invite to VIP event
Logo on volunteer shirts
If the above opportunities aren’t what you are looking for please let us know as we are more than happy
to tailor a sponsorship package that meets your requirements or business KPIs.
As space allows as dictated by ad sizes.

*

Standard trade site footprint 3m x 3m. Increased footprints can be negotiated where space allows.

^

Some of the above inclusions may not be relevant at the time of signing due to print deadlines eg. posters, programs,
signage.
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NEXT
STEPS
SIGN ME UP
If you would like to discuss the
sponsorship opportunities further
or to proceed, please contact:
Tanya Wooley
Marketing Officer
Rockhampton Regional Council
07 4936 8039
riverfestival@rrc.qld.gov.au
rockhamptonriverfestival.com.au
/rockhamptonriverfestival

Before proceeding, please consider the
following:
Rockhampton Regional Council will not seek
sponsorship from or sponsor any party engaged
in current or pending legal proceedings involving
the Council or where the proposed project would
contravene any section of the Local Government
Act or where the proposed project may expose
Councillors, the Council or its staff to conflicts of
interest.
Signing up to sponsor Rockhampton River
Festival 2022 does not constitute any
relationship of principal and agent, partnership,
or joint ventures between the parties.
Rockhampton Regional Council reserves the right
to refuse expressions of interest to sponsor.

